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commitments and goals that will enable us to 
advance in the pillars of  sustainability.

By promoting these pillars and acting in accor-
dance with the SDGs, we will be able to secure 
higher confidence and improve our position in 
order to continue ensuring the supply of  our 
products and reach new markets. 

We are on this path alongside our great team 
of  professionals, who make Bodegas Vicente 
Gandía possible every day with their dedication. I 
will take this opportunity to thank them for their 
commitment and engagement, making our achie-
vements possible and empowering us to continue 
our work. 

With the publication of  our first Sustainability 
Report, we want to publicise the sustainability 
commitments we have taken on at our winery, 
in addition to offering a global overview of  the 
main milestones achieved in each area. 

I encourage you to enter the world of  Bodegas 
Vicente Gandía and learn more about the adven-
ture we are embarking on to ensure the sustaina-
bility of  our activity.  

Javier Gandía de Cecilio
General Director of  Bodegas Vicente Gandía

LETTER FROM 
THE GENERAL 
DIRECTOR

We are living in a time of  particular 
uncertainty and volatility, in the midst of  
a global situation that has repercussions 
in numerous areas such as the economy, 
energy supply, supply chains, and the 
effects of  climate change. This entails 
a set of  risks for our activity, which we 
must transform into opportunities that 
allow us to be resilient in the near future. 

At Bodegas Vicente Gandía, we are aware of  
this, and we want to face these challenges as 
best we know how: by combining our long 
winemaking tradition with innovation and 
sustainability. We want to protect our soils, not 
just from an environmental perspective but also 
by taking society and the people who inhabit it 
into account.

This has led us to integrate sustainability 
as a key part of  our business model, defining 
ambitious objectives that will allow us to rise 
to the occasion and respond to an increasingly 
demanding society. We have focused on three key 
pillars: people, the planet, and products.

In this regard, we have identified the 2030 Agen-
da for Sustainable Development as a guide for 
defining our business strategy. This means that 
the Sustainable Development Goals (SDGs) have 
been considered as a reference point to establish 
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Vicente Gandía, 
a long tradition 
of wine
We have been making wines for  
almost 140 years, taking our  
essence around the world.



Vicente Gandía, 
a long tradition of wine

The Vicente Gandía seal  
grants all of our products a 
few common characteristics:  
high quality, affordability,  
and stability from one  
harvest to the next. 

VICENTE GANDÍA, 
A LONG 
TRADITION  
OF WINE
Our story

As Mediterranean winegrowers dating 
back to 1885, we have almost 140 years 
of  history that guarantee our winery’s 
quality and level of  excellence. Since  
we set out on this adventure, we have 
been dedicated to creating and marke-
ting our wines, setting ourselves apart 
from other Valencian wineries in our  
ageing method and how we handle  
wine for transportation.

This innovative spirit has accompanied us 
throughout our entire history and has translated 
into great moments for the company. By 1971, 
we were the first Valencian winery to market 
bottled wine with the Castillo de Liria brand; 
after more than fifty years, it is still one of  our 
top brands.

Years later, in 1990, the Gandía family invested 
in the Hoya de Cadenas Estate; it was perfect 
land for obtaining the best grapes, which meant 
a new leap in the quality of  our wines.

After four generations of  the family at the head 
of  the company, we are present in 90 countries 
on five continents, and we are the largest winery 
in the Valencian Community. 

Our commitment to quality and innovation 
has been recognised throughout the years with 
various awards and recognitions, such as the 
award for best Spanish winery in 2014 granted 
by the AWC Vienna international competition. 
That same year, the International Federation of  
Wine and Spirit Journalists and Writers included 
us in its ranking of  the 50 best wineries in the 
world. In 2018, the European Brotherhoods 
Council (CEUCO) awarded Vicente Gandía the 
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“In 2021, we celebrated the 50th anniversary 
of Castillo de Liria’s initial release as a 
bottled wine. It was a risk we took that 
ended up becoming the Valencia Protected 
Designation of Origin brand with the most 
sales and an international presence in more 
than 60 countries”

José María Gandía Perales
President of  Bodegas Vicente Gandía

“Aurum Europa Excellente” prize as 
“Best European Winery.”

For several years, we have also been 
working on integrating sustainability 
in a crosscutting manner in everything 
we do; this is in our DNA, given the very 
nature of  our activity. This is why we have 
the best technologies that, when combi-
ned with traditional processing, contribute 
to controlling the environmental aspects 
associated with our organisation. 

Our main production volume is of  
autochthonous varieties; we contribute 
to their protection and enhancement 
by participating in different programs 
such as Tierra Bobal and through 
our wine tourism project. However, 
we produce wines with different 
Designations of  Origin, which lets us 
reach more markets with our wines and 
strengthen our activity.

We are currently among the top 15 wineries 
in Spain, and our products are marketed in 
90 international markets, where we act as 
ambassadors of  Spanish wines around  
the world.

Vicente Gandía, 
a long tradition of wine
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1885
The beginning 
of  the adventure 
that is Bodegas 
Vicente Gandía.

We promote a sustainable  
model that entails an active 
commitment to social,  
economic, and environmental 
improvement.

1971
Positioning as  
the first Valencian 
winery to market 
bottled wine.

1958
Expansion  
activity, new 
processing  
centre in Liria.

1963
Exporting  
to Africa  
begins.

1990
Acquisition  
of  the Hoya  
de Cadenas 
Estate.

2006
Earned BRC  
Food certification.

BRC

2012
Obtained  
IFS Food 
certification.

IFS

Vicente Gandía, 
a long tradition of wine
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WAWWJ
ISO  
14001Alimarket

CEUCO 
Aurum 
Awards

2020
Earned 
ISO 14001 
certification.

2021
Created the new 
Castillo de Liria 
for its launch as  
an organic vegan 
wine in 2022.

2014
Recognised with 
the Best Spanish 
Producer award 
(AWC Vienna).

2015
Ranked in the 
Top 15 Spanish 
Wineries 
(Alimarket).

2018
Earned 
recognition as the 
Best European 
Winery (CEUCO 
Aurum Awards).

2013
Earned 
Organic 
Production 
certification. 

2019
Acquisition  
of  the Casa 
Gallur Estate.

Vicente Gandía, 
a long tradition of wine
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At Bodegas Vicente 
Gandía, we are working 
toward a future 
that considers the 
three dimensions of 
sustainability: society, 
the environment, and 
the economy. We are 
committed to creating  
the highest quality 
products, accounting 
for the impact that 
our activity has on the 
environment, and listening 
to stakeholders from our 
entire value chain.

Who we are

2021 IN NUMBERS

147
people on the  
team.

2
cellars.

500
hectares of  
vineyards.

15,000
maximum barrel capacity.

4
botting  
lines.

45,000
bottles/hour
of  capacidad.

63
brands  
marketed.

90
countries  
we export to.

Vicente Gandía, 
a long tradition of wine
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Our activity

€38,707,000
net business turnover.

€400,897 
invested in quality, environment, and health 
and safety.

27
million  
bottles sold.

53
new references 
2021.

€1,844,000 
invested.

Vicente Gandía, 
a long tradition of wine
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Of our 2021 investments, 
22% was dedicated to 
improving quality, the 
environment, and health 
and safety.

Our results

85  
awards and recognitions earned.

8  
Designations  
of  Origin (DO).

6  
new markets  
reached in 2021.

2  
Protected Geographical  
Indications (PGI).

5  
certifications: ISO 14001, IFS, 
BRC, organic production, and 
variety and vintage certification.

Vicente Gandía, 
a long tradition of wine
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Vino de la Tierra 
de Castilla



Vicente Gandía, 
a long tradition of wine

We listen to our stakeholders

As a family business that strives to take 
care of  the social, environmental, and 
economic areas in which we find oursel-
ves, we have identified our stakeholders in 
order to establish close, smooth commu-
nication. Our goal is to know what their 
needs and expectations are in order to find 
synergies and common objectives that we 
can move toward together.

We have several internal and external communi-
cation channels that allow us to establish channels 
of  dialogue with our stakeholders.

Internally, we have identified the needs and 
expectations of  management and our professio-
nals, reaffirming the need to maintain a strong 
environmental commitment and social in-
volvement without losing sight of  our winery’s 
economic stability and growth.

Management

Collaborators

 
Regulatory 
authorities and 
certification bodies

Clients

Our stakeholders

End consumer

 

Community

Suppliers

 
Shareholders

Impulse, our path  
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Our main external stakeholders include agents from the 
entire value chain, from our suppliers to distribution, hos-
pitality, and the end consumer. They are where our need 
to maintain the quality of  our products comes from, 
while not ceasing to innovate, providing new proposals 
that cover requests for organic and vegan products in 
sustainable packaging.

We have also listened to the local community and the 
society around us, understanding that it is essential to 
continue upholding our commitment to environmental 
protection and the ISO 14001 certification that supports 
it, as well as advancing in transparency regarding our 
results. This report is precisely that: a faithful response to 
those expectations.

In general, our stakeholders’ main concerns from an eco-
nomic and governance perspective are focused on business 
ethics, the fight against corruption, legal compliance, and 
our relationship with them.

In the environmental sphere, efficient water manage-
ment, energy, and waste; climate change; and sustainable 
purchasing policies are of  particular note.

At the social level, special emphasis is placed on protecting 
human rights. In the field of  products and services, the 
need to maintain our focus on innovation and new trends 
has been identified, and this has characterised us for years.

Vicente Gandía, 
a long tradition of wine

Impulse, our path  
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In order to identify the different needs and  
concerns of  our stakeholders, we have studied 
the main aspects of  our activity through a  
materiality analysis in 2021, including  
the following:

• Identification of  significant issues in 
sustainability (Sustainable Development 
Goals and Global Compact Principles, etc.).

• Analysis of internal information from 
Bodegas Vicente Gandía (indicators).

• Analysis of  information from the  
wine sector through sources from  
sectoral associations.

• Analysis of  the context by a SWOT study 
(strengths, weaknesses, opportunities,  
and threats).

• Dialogue with our stakeholders through 
the multiple channels we use to interact 
with public administrations, our customers 
and consumers, suppliers, distributors, and 
team, as well as with society and non-go-
vernmental organisations.

“Listening to our stakeholders 
enriches us by offering a different 
perspective than the one we have 
from the company itself”

Carlos García Bartual
Director of  Marketing & Communications

Vicente Gandía, 
a long tradition of wine
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Vicente Gandía, 
a long tradition of wine

+

+

As a result of  all this information, we have 
been able to identify 12 material aspects for 
our winery. We report on them in this report 
and focus on them to continue advancing in 
terms of  sustainability.

Materiality matrix

Im
p

o
rt

an
ce

 fo
r t

he
 s

ta
ke

ho
ld

er
s

Importance for the company

Innovation toward new trends

Circular economy - Waste management

Environment Economic and 
governance dimension

Products 
and services

Social 
sphere

Climate change

Ethics in business

Food safety

Energy management

Water management

Equality, diversity, and inclusion

Health and safety

Quality management

Sustainability strategy

Protection of human rights
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We work ethically  
and responsibly
From the Management Committee, we 
work to ensure that good governance 
prevails in everything we do. We always 
act responsibly and from a crosscutting 
perspective to address all key aspects of  
the company, taking all points of  view 
into account.

In our almost 140 years of  operation, we have put 
effort into building a winery with its own philoso-
phy and essence, accompanied by a strong ethical 
commitment and transparency. This is how our 
Code of  Ethics puts it into words.

Compliance with this Code is audited in order  
to assess our level of  compliance with the  
ETI (Ethical Trade Initiative) ethical code.  
In addition, we are members of  SMETA  
(Sedex Members Ethical Trade Audit).

Pillars of our Code of Ethics

Diligence in  
legal compliance.

Fair recruitment  
and employment.

Health and safety.

Equality, diversity, and 
non-discrimination.

Respect and 
protection of  human 
and labour rights.

Quality, innovation, 
and information 
security.

Commitment to 
protecting the 
environment.

Impact on the 
community.

Work-life balance  
and the right to rest.

Right to privacy, 
confidentiality, and 
information security.

Anti-corruption, anti-fraud, 
anti-bribery, and anti-money 
laundering policy.

Vicente Gandía, 
a long tradition of wine
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“Guaranteeing ethical behaviour at the  
company itself is essential for our team to  
act with these same values, and that is what 
we do at Bodegas Vicente Gandía”

Javier García Monera
Director of  Human Resources and Finance 

Vicente Gandía, 
a long tradition of wine
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Impulse, our path 
to sustainability
Integrated in our roots from 
the origins of  Bodegas Vicente 
Gandía, as an essential part of  
who we are.



A company with sustainable roots

The new times have brought on a set of  uncertainties that, in one  
way or another, are impacting the economy and, therefore, society 
and consumption habits.

Difficulties related to supply, energy, and climate change are affecting the supply 
of  basic materials for the sector and crop production. In this context, we are up 
against significant challenges that we are transforming into opportunities.

To address them, we need to create a solid foundation to integrate sustainabili-
ty with our business model, with it becoming increasingly relevant in our deci-
sion-making. That is why we have developed our IMPULSE Program.

“To shape the IMPULSE 
Program, we have reflected 
deeply to study how to 
address the main concerns of 
our stakeholders thoroughly 
and incorporate them into 
our sustainability strategy”

Laia Esteve
Director of  Quality and Sustainability

Impulse, our path  
to sustainability ProductsPlanetPeopleVicente Gandía, 

a long tradition of wine



We know that 
integrating 
sustainability is key 
to the growth and 
prosperity of our 
winery. That is why 
we have defined 
a program based 
on the main pillars 
that will allow us 
to address the 
three dimensions 
of sustainability.

People
Understanding the expectations 
and needs of  consumers, our 
professionals, society, and other 
stakeholders to be able to address 
issues of  interest to them, such as 
equality, employment, security, and 
social welfare, to name a few, creating 
alliances to achieve our objectives.

Product
Applying innovation and creativity 
as a lever for adapting to new 
contexts in continual change, 
enabling us to continue growing 
in new markets and strengthening 
ourselves in those where we 
are already present with quality 
products, generating prosperity  
and economic growth.

Planet
Identifying the environmental 
impacts of  our activity and its 
interaction with the environment 
where we operate in order to 
establish mechanisms to protect the 
environment, committing ourselves 
to reducing our carbon footprint and 
improving efficiency in the use of  
non-renewable resources.

Impulse, our path  
to sustainability ProductsPlanetPeopleVicente Gandía, 
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In order to make progress in these three pillars, 
we have defined a 2021-2022 Quality and 
Sustainability Plan based on three blocks of  
work: environmental sustainability, food quality 
and safety, and health and safety, incorporating 
social sustainability in all of  them in a 
crosscutting way.

Each of  these blocks consists of  several lines 
of  action with the corresponding steps, and 
they have their own compliance monitoring and 
evaluation system.

Impulse, our path  
to sustainability ProductsPlanetPeopleVicente Gandía, 

a long tradition of wine
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Sustainability
• Developing a plan to promote 

environmental awareness.

• Earning new certifications and setting 
more ambitious commitments in the field 
of sustainability and climate change.

• Moving forward to make our products 
more and more sustainable.

• Defining and promoting an efficient 
management plan for both water  
and energy.

• Working on a waste management plan 
that promotes recovery.

• Defining an internal and external 
environmental communication plan.

Food quality  
and safety

• Defining and implementing a plan to  
promote our culture of quality and  
food safety.

• Updating the internal training process by 
utilising new technologies.

•  Redesigning and optimising the process for 
managing customer complaints, as well as 
production incidents.

• Reviewing the approval process and perfor-
mance evaluation of supplier companies.

• Reviewing, simplifying, and integrating 
documented system information.

Health  
and safety

• Defining a plan to promote 
the preventive culture in order 
to improve the integration of 
prevention.

• Aligning Occupational Health 
and Safety processes in the 
organisation’s management system.

• Improving the working conditions 
of the most high-risk positions.

• Digitising occupational risk 
prevention records.

• Moving towards a healthy 
business model.

Lines of action of our Quality and Sustainability Plan 2021-2022

Impulse, our path  
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Aligned with the SDGs

The Sustainable Development Goals 
(SDGs) approved by the United Nations in 
2015 are a call to action for ending poverty, 
protecting the planet, and improving the 
lives and prospects of  people around the 
world by 2030.

At Bodegas Vicente Gandía, we understand these 
SDGs as a necessary part of  our sustainability plan. 
Therefore, we have established different objectives 
and goals that will enable us to achieve them.

We have detected that the actions we carry out 
in line with one of  the SDGs interact positively 
with many of  the others, so the most appropriate 
approach to the 2030 Agenda is a holistic one. 
This greatly favours and facilitates achieving the 
SDGs, which is why we have carried out various 
steps under the umbrella of  these goals in almost 
their entirety.

Impulse, our path  
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People
We have great professionals who 
make what we have achieved at 
Vicente Gandía a reality.



PEOPLE
We rely on a committed team

Bodegas Vicente Gandía has a team  
of  147 professionals whose work  
makes the excellent quality of  our  
products possible.

It is currently composed of  24 women and 123 
men; both sexes are included at all hierarchical 
levels of  the company. All of  them have been 
hired directly.

24
Women

147
Professionals

123
  Men

Vicente Gandía, 
a long tradition of wine
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“I am lucky that Bodegas 
Vicente Gandía has 
trusted me, offering 
me the opportunity to 
continue developing 
professionally through 
internal promotion”

José Vicente Morales
Line Manager 

On the other hand, we collaborate with special 
employment centres that facilitate the workplace 
integration of  those with functional diversity.  
In 2021, we had three people belonging to vulnerable 
groups in our workforce.

Given that our sector is a 
traditionally masculinised 
field, we are working to 
reverse this trend and 
be an equal-opportunity 
company, where the most 
important thing is each 
individual’s professionalism. 
To this end, we recently 
updated our Equality Plan 
for the 2026 horizon. 

Vicente Gandía, 
a long tradition of wine
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1
Encouraging selection, hiring, 
and promotion with a gender lens, 
promoting women’s access to  
jobs with lower female  
representation.

Our ambition  
regarding equality

5
Raising awareness around work-life 
balance and co-responsibility for  
the team, as well as regarding 
preventing harassment.

2
Reviewing and promoting the 
use of  inclusive language at 
the company.

3
Determining salaries and bonuses by 
following clear, objective, transparent 
criteria, ensuring the same opportunities 
for access to the remuneration set forth 
at the company.

4
Designing an anonymous 
training request form  
for staff.

6
Preparing a guide on carrying  
out co-responsibility for  
balancing personal, family,  
and work life.

7
Continuing to strengthen 
the inclusion of  the gender 
perspective in preventing 
occupational risks.

Vicente Gandía, 
a long tradition of wine
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We also have a Harassment Prevention Plan, 
which is given to all staff  through our Welcome 
Manual and the Code of  Ethics. Likewise, a joint 
body is responsible for handling these cases if  
they occur, and we have a complaints channel that 
ensures absolute confidentiality in case a procedu-
re of  this type is initiated.

In line with our vision of  guaranteeing equal 
opportunities and the well-being of  our professio-
nals, those of  us in management also demonstrate 
our commitment by facilitating personal and 
professional balance as much as possible.

Measures to promote 
work-life balance

Additionally, we offer a 
number of benefits to our 
professionals to contribute 
to their well-being. These 
include the possibility of 
having a childcare voucher 
or joining a health policy 
at a more affordable price, 
thanks to an agreement 
we have with the insurance 
company.

There are other benefits  
to being part of our winery, 
such as a store with special 
rates and an outlet for  
our staff.

Flexible schedules, 
facilitating the 
adaptation of  the work 
day to family needs 
instead of  reducing it.

Combination of  
teleworking with 
face-to-face work 
in positions that 
allows it.

Short day on 
Fridays for positions 
that allow it.

Financial 
assistance for 
birth and/or 
adoption.

Vicente Gandía, 
a long tradition of wine
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“I like how well I get along with my 
colleagues; we are family. And of 
course, there is our commitment to 
improve and learn day by day. It is so 
good to get out of your comfort zone”

Andreea Poppa
Bottling operator

Always in touch

To facilitate internal communication 
and strengthen the bonds between 
colleagues, we have the internal App 
Happÿdonia. 

It lets us stay up-to-date about all the 
company news, highlighting what we 
have achieved together and launching 
training capsules and awareness-rai-
sing campaigns on quality and food 
safety, the environment, and health 
and safety.

Vicente Gandía, 
a long tradition of wine
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We take care of our  
people and train them

We ensure health and safety work

At Bodegas Vicente Gandía, we  
would not be what we are if  it were not  
for our human team. The effort, 
commitment, and preparation that 
characterises all the professionals who are 
a part of  our winery have allowed us to 
stand out in the market. That is why we 
want to establish a workspace with the 
best possible conditions.

It is of  the utmost importance to make our  
Health and Safety Plan a reality. We invest in 
it annually to improve the work environment 
and continue promoting a preventive culture, 
encourage healthy habits, and establish channels 
for participation beyond the regulatory ones in 
order to get staff  involved.

Vicente Gandía, 
a long tradition of wine
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Our concern for the 
staff’s health and 
safety is reflected in 
the lower number of 
workplace accidents 
every year; eight were 
recorded in 2021. This 
has meant a decrease 
in the incidence rate in 
all types of accidents 
compared to 2020 and is 
well below the industry 
average. In addition, no 
one has suffered from 
occupational diseases in 
the last two years.

Our incidence rate for 
occupational accidents was 
42% lower than the industry 
average in 2021 for accidents 
with leave and 55.5% lower for 
accidents without leave.

Rate type 2020 2021 Sector average rate 
(for 2021)

Accident with leave 
from work 31.43 29.87 49.83

Accident with leave 
in itinere

0 0 1.92

Accident without leave 62.87 29.87 67.08

Ocuppational illness 
with leave 0 0 0

Ocuppational illness 
without leave 0 0 1.92

Vicente Gandía, 
a long tradition of wine
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“At Bodegas Vicente Gandía, 
taking care of our staff is a top 
priority because we are a great 
team where we care about each 
person’s well-being”

Macarena González
Head of  Health and Safety at Work

Vicente Gandía, 
a long tradition of wine
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We train our professionals

A trained, prepared workforce is key in carrying out our 
activity. That is why we annually carry out a Training 
Plan that allows us to identify and cover the training 
needs at all levels of  the organisation, as well as for con-
tinuous improvement in performance. 

It is therefore a plan that brings together measures for 
continuing education, whether for periodic refresh-
ment (food handling, waste management, working at 
heights, etc.) or for updating knowledge (new standards, 
regulatory requirements, handling new equipment and/
or advances in technology, etc.).

We have also defined a welcome plan that includes 
specific training for new hires. This way, we facilitate 
their integration into Bodegas Vicente Gandía while also 
transmitting our mission, vision, and values. 

To make attendance in training courses compatible with 
fulfilling family responsibilities, we aim for all of  our 
trainings to be carried out during working hours and at 
our facilities or in a virtual classroom.

In addition, we have a communication plan that includes 
awareness-raising campaigns, as well as short-term trai-
ning capsules to reinforce or impact specific aspects.

18
Women

59
Men

77
Total

People trained in 2021

52% of the total 
workforce received 
training in 2021.
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“Continual training is essential to adapt our 
knowledge to the new methodologies that 
we incorporate at the company. There are 
always new developments in production 
processes and machinery that require us to 
stay up-to-date”

Iván Alarcón
Plant Manager
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Hours of training by levels of 
responsibility in 2021

Training hours by gender in 2021

339
Management

211
Operational staff

397.5
Key figures

947.5
Total

9.08
h/woman

218.5 h
women

5.92
h/man

729 h
Men

947.5 h
Total
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We support progress in  
our community

Our wine tourism project

Viticulture itself  and especially activities 
like wine tourism at our Hoya de 
Cadenas Estate contribute significantly 
to the protection of  a cultural and 
natural heritage of  our country. This 
is because wine is closely linked to the 
gastronomic and cultural heritage of   
our regions.

The Hoya de Cadenas Estate and its surroun-
dings represent the essence of  our wines. 
Located in the Utiel-Requena Denomination of  
Origin, it is a major ecotourism showcase for 
the region.
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TOUR BETWEEN 
VINEYARDS ON 
THE WINE TRAIN
The visit includes a tour 
of our vineyards on the 
wine train, where guests 
go from the winery to 
the house-museum, 
discovering one of the 
largest wine tourism 
estates in Spain.
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THE UNDERGROUND 
BARREL CELLAR
Located at the foot of the vineyard, it can 
accommodate up to 15,000 select oak barrels; 
covering a 4,000 m2 area, it represents the most 
important wine cellar in the Valencian Community.

All the barrels have a 225-litre capacity and come 
from Missouri (USA) or the Allier forests (France). 
The ensemble of varieties is an art unto itself. For 
this reason, we use oak trees from different origins 
and different types of toasting to achieve wines 
that are maximum expression and complexity. 

In 2022, we started renovating this cellar to 
update it and add a bottle rack, which will be more 
attractive for visitors.
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WE SUPPORT
MEDITERRANEAN
ART
Our Arte en Barrica 
museum houses a 
collection of barrels 
decorated by prominent 
artists from the 
Valencian Community, 
which has only been    
shown at the Feria 
ARCO and at the IVAM 
until now.
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Located in a nineteenth-century building 
and covering 400 m2, Bodegas Vicente 
Gandía’s cultural space has been divided 
into three areas: the museum gallery, the 
crypt, and the tasting room, where a total 
of 21 barrels are on display. We can enjoy 
works by artists such as Mariscal, Miquel 
Navarro, Carmen Calvo, Paco Roca, Uiso 
Alemany, Morea, Cari Roig, and José 
Sanleón, to name a few. 

The Hoya de Cadenas Estate is therefore 
the first wine tourism complex in Spain 
to include an exhibition hall in a winery, 
committing to promoting a new concept  
of wine tourism linked to culture. 
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WINE-TASTING 
The guided tour 
ends at our tasting 
room. In this room, 
visitors are given 
the opportunity to 
taste our four most 
outstanding wines 
at that time.
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An example of  our commitment to autochthonous 
identity is the revitalisation of  the bobal variety as 
the quintessential native variety of  this area - and 
what drives many farmers and their families. 

We are also committed to protecting and safe-
guarding our cultural and natural heritage by 
protecting native grape varieties, raising awareness 
during visits to the Hoya de Cadenas Estate, and 
protecting rural employment. 

We want to support responsible, committed 
tourism that is based on quality tourism, attention 
to detail, and respect for the environment. 

All this is supported by a strategy in alliance with 
wine tourism, materialising through our participa-
tion in programs with other agents in the sector, 
such as Ruta del Vino and Tierra Bobal.

We are committed to 
autochthonous value: 
gastronomy, nature, 
sustainable tourism, 
and economic and social 
development.
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We prioritise local providers for 
the more than €10 million in grapes 
and must from rural areas we need; 
many of these regions are at risk of 
depopulation, thus providing farmers 
there with opportunities.

Hospitality training.  
Our commercial team is prepared 
to carry out training measures  
in hospitality to boost the  
sector’s professionalism 

 
 
 
We collaborate with research 
centres to facilitate the 
development of paid internships 
for students and assist their 
incorporation into the job market.

We promote rural employment 
and the creation of stable 
employment.

We promote quality tourism 
in rural areas through our wine 
tourism project at the Hoya de 
Cadenas estate, contributing to 
the tourist activity in the area 
throughout the year.

We support small producers’ 
capacity to increase food 
production.

Social contribution

In alignment with the idea of  fighting 
poverty and hunger and supporting quality 
education, decent work, and growth, we at 
Bodegas Vicente Gandía have carried out the 
following measures.

Our social action 
initiatives
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As a major initiative in 2021, we have supported 
the Canarian hospitality community to combat 
the crisis stemming from the eruption of  the 
volcano in La Palma. To this end, we donated 
Vicente Gandía products for the restaurants that 
were affected.

One of  our most outstanding projects in 2021  
was the restoration of  the homestead 
surrounded by vineyards at the Hoya de Cadenas 
Estate. By restoring it, our goal is to use this 
emblematic building, which preserves its 18th-
century feel, for events while also preserving the 
architectural heritage of  the area.
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Promotion of well-being  
and healthy living
As part of  our commitment to promoting 
well-being and healthy living, we have 
decided to officially sponsor Levante UD 
and Valencia Basket as well as Valencia 
CF during the 2021-2022 season; we are 
therefore a winery sponsoring the three 
teams that best represent the city of  
Valencia. All three institutions have great 
schools that are leaders in teaching the 
values of  sports and inclusion.

We also encourage moderate, responsible 
consumption of  wine, prioritising 
communication and promotion of  its healthy, 
cultural characteristics in accordance with  
the Wine in Moderation program.
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In line with this program, we also promote 
sustainable wine culture, disseminating it 
with our wine tourism project and bolstering 
our commitment to transparency with clients 
and consumers so they can engage in informed 
consumption. In this regard, we encourage 
enjoying our wines and sparkling wines in 
moderation as part of  a healthy lifestyle;  
we have also developed low-alcohol and  
non-alcoholic alternatives.

In 2021, we put two new leaders in 
non-alcoholic wine on the market under 
the brand name “Cero Coma” with both red 
and white varieties, allowing our customers to 
enjoy a good wine without alcohol.

Finally, to reinforce this commitment to 
informed consumption, we are working on 
implementing the innovative “U-Label” for 
our products. The U-Label platform allows 
any wine or spirits company, regardless of  its 
size, to provide EU consumers with relevant, 
detailed, standardised information, including 
the list of  ingredients, nutritional information, 
responsible consumption guidelines, and 
information on sustainability.
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04

Planet
Our products feed on the  
land that we strive to care for  
to keep it alive.



PLANET
Our environmental 
commitments
Our sustainability policy, along with quali-
ty and food safety, has been a fundamental 
pillar for developing our environmental 
management system, which has been cer-
tified according to international standard 
ISO 14001 since 2020.

This standard has provided us with tools 
to identify the environmental risks and 
opportunities related to our activity. This 
analysis has served as a starting point to define 
solid, realistic commitments that go beyond the 
requirements of  current regulations and are 
aligned with the expectations of  our stakeholders.
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Commitments to minimise our environmental impact

Renewable  
energy 

In 2021, we invested in a 
photovoltaic plant on the 
Hoya de Cadenas Estate for 
the auto-consumption of 
100 kW of power. The main 
objective is to be able to in-
crease our energy self-suffi-
ciency capacity and reduce 
the consumption of fossil 
fuels. We estimate that this 
measure will cover 68% of 
the annual energy demand 
on the Estate, preventing 
the emission of up to 10 
tons of CO2 each year.

Packaging weight 
reduction 

We are working to reduce 
the weight of the bottles 
of our best-selling wines to 
minimise waste production. Responsible water 

consumption

At our Hoya de Cadenas 
Estate, we purify 100% 
of liquid effluents and 
reuse them as irrigation 
water, which means water 
savings of 20%. At our 
bottling plant, we carry 
out exhaustive monitoring 
of consumption by use 
type in order to identify 
any leaks agilely, and  
we work to optimise  
this resource in its  
various uses.

Local  
providers

We buy more than  
€10 M in wines, grapes, 
and must from rural 
areas, contributing to 
their progress.

We minimise our  
carbon footprint 

We calculate the green-
house gas emissions 
derived from our activity 
every year and imple-
ment specific measures 
to reduce the impact on 
climate change.
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To achieve our environmental commitments, we 
promote a culture of  sustainability at Bodegas 
Vicente Gandía, ensuring that the entire team 
receives proper training and awareness-raising in 
this regard. This knowledge allows us to be aware 
of  our environmental impact and to know how to 
contribute to minimising it. As another measure to 
promote environmental awareness in addition to 
specific training, we created the <Sustainability> 
channel in 2021 on the Happÿdonia App, which lets 
us share good practices, achievements, etc.

We strive for bidirectionality in communication; 
we want to get the entire staff  involved in the 
improvement process. To that end, we held 
practical workshops at workstations in 2021 to 
provide training on identifying improvements 
(waste management at the winery, a 5S workshop 
at the bottling plant, etc.), and we launched a 
campaign encouraging everyone to propose ideas 
for improvements in the field of  food quality and 
safety, environment, and health and safety.

In 2021, we wanted to take environmental 
awareness beyond our direct team, and we 
promoted an environmental awareness 
initiative for kids. To observe the International 
Day for the Preservation of  the Ozone Layer, we 
held our first children’s drawing contest aimed at 
staff  family members. The contest highlighted the 
importance of  taking care of  our surroundings 
and protecting the environment.

Children's drawing  
contest winners
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We are making progress  
in decarbonising  
our activity
Climate change is one of  the main 
concerns at Bodegas Vicente Gandía, 
as its effects have a direct impact on 
agriculture. This can lead to a reduction 
in the vegetative cycle of  the vineyard, 
which means shorter harvests and  
lower profitability.

Therefore, as part of  our sustainability strategy, we 
have defined a roadmap to move towards redu-
cing our carbon footprint on the one hand and, 
on the other, to work on mitigation and adapta-
tion to climate effects for the continuity of  our 
activity. This is all without losing sight of  the 2030 
Valencian Climate Change and Energy Strategy, 
where wide-ranging sectors, including agriculture, 
are key.

We did the carbon footprint calculation of  our 
organisation (Scope 1 + 2), identifying 2020 as the 
base year. We have defined CO2e emission reduc-
tion objectives on it. To do this, we have used the 
methodology and the calculator developed by the 
Ministry for the Ecological Transition and the 
Demographic Challenge (MITECO).

.

Our carbon footprint

Scope 1: direct emissions derived from sources owned or controlled by the  
company, such as fuel consumption in buildings or vehicles or refrigerant gas  
leaks from HVAC systems.

Scope 2: the set of indirect emissions derived from electricity consumption.

In this calculation, we have classified the greenhouse gas emis-
sions inventory according to scopes 1 and 2:

2020 (base year) 2021 2021vs.2020

Absolute 
(tCO2e)

Intensity 
(kgCO2e/hl)

Absolute 
(tCO2e)

Intensity 
(kgCO2e/hl)

Absolute 
(tCO2e)

Intensity 
(kgCO2ehl)

Scope 1 381.1 0.024 448.8 0.023 17.8% -4.7%

Scope 2 310.9 0.020 473.0 0.024 52.2% 23.1%

Total 692.0 0.0044 921.8 0.0047 33.2% 7.8%

Evolution of our carbon footprint at the Chiva Centre
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The increase in activity due to the return to normal  
after an atypical year of  the pandemic, along with the 
origin of  the energy consumed, have been the factors  
that have primarily influenced the negative trend in our 
carbon footprint. 

For this reason, our efforts in energy efficiency (despite 
the increased activity, we have reduced total electricity 
consumption by 1.6%) are not reflected in the carbon 
footprint.

With the implementation of  our 2020-2024 improve-
ment plan, we intend to achieve a footprint reduced 
by 26% in relative terms over the base year through 
the installation of  a photovoltaic plant at the Chiva 
centre, along with other energy efficiency measures.

We have also applied various procedures to carry 
out control over CO2 emissions generated during 
activity and to detect possible increases that require 
stricter measures.

At our Hoya de Cadenas Estate, we hope to reduce the 
carbon footprint by focusing on indirect emissions rela-
ted to energy consumption (Scope 2); we will launch the 
100-kW photovoltaic plant at the Hoya de Cadenas 
Estate in the first quarter of  2022. With this invest-
ment, we estimate to cover about 68% of  our annual 
energy demand for the Estate, eliminating the emission 
of  up to 10 tons of  CO2 a year.

GHG emission  
control measures

Rigorous plan for 
controlling fugitive 
emissions of  fluorinated 
gases (industrial cooling 
and air conditioning).

Monitoring energy 
performance indicators: 
fuels from our fleet, 
boiler fuel, and 
electricity.

Implementing a 
boiler emission 
auto-control plan.

Application 
of  energy 
monitoring 
measures such as 
a compressed air 
leak control.
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Responsible use of resources

For more efficient resource manage-
ment, we monitor different indicators 
at Bodegas Vicente Gandía in order to 
track our environmental performance 
and how we are progressing.

Our energy consumption

In line with the commitment to reduce our acti-
vity’s CO2 emissions, there is optimising the use 
of  energy resources. Since our main source of  
emissions is the consumption of  electrical energy, 
this is where we must focus on lowering it. 

We have set ourselves the goal of  reducing our 
relative electricity consumption by 30% for 
2023 compared to 2020 at our Chiva centre. In 
2021, we achieved a 1.6% reduction in total con-
sumption compared to 2020, reaching a greater 
reduction per hectolitre of  bottled wine, which 
was 20.4% compared to 2020. 

Efficiency
We replaced old equipment with new, more 
efficient ones (Ex. New strapping machine, 
renovating conveyors and synchronisation, new 
water softeners and service water filtration, 
a tangential filter, pumps, agitators, replaced 
fluorescent lighting with LED technology, etc.)

Performance
We worked along with our 
engineering team to improve the 
performance of the production 
processes, as well as incorporating 
the necessary technology to carry out 
monitoring and control for them.

Green purchase
We have a green purchase 
manual which establishes 
the criteria for selecting the 
most efficient equipment 
and installations.

Energy efficiency measures applied
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As a result of  all this work, we can see how 
some of  our indicators are already showing 
favourable trends. This is the case of  natural 
gas consumption per hectolitre (HL) of  bottled 
wine: in 2021, it was 1.4% lower than consump-
tion in 2019.

The fuel consumption of  our fleet of  vehicles 
has also been lower, thanks to the increased use 
of  technology to cut down on commuting, the 
application of  efficient driving measures, and 
route planning. 

At our Hoya de Cadenas winery, the trend 
has not been so favourable: the energy needs 
vary greatly with what the production of  each 
wine requires (low temperature, filtration, etc.). 
However, the solar panel plant installed in the 
first quarter of  2022 will mitigate the impact of  
this consumption.

It is also expected that the investments planned 
at this plant in 2022 will have a positive impact 
on energy efficiency. Notable among these are 
the implementation of  a new barrel room, repla-
cing the air conditioning in the ageing room, and 
the installation of  a new press.

“Proper logistics planning  
is key to cost control 
and the optimisation of 
available resources”

José Vañó
Director of  Logistics
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Energy consumption at our Chiva plant Electricity consumption at Hoya de Cadenas

Consumption 2019 2020 2021

Electricity Absolute (kWh) 2,054,913 2,072,471 2,038,897

Electricity Relative (kWh/hl) 10.98 13.12 10.45

Natural gas Absolute (kWh) 1,771,131 1,583,365 1,822,734

Natural gas Relative (kWh/hl) 9.47 10.02 9.34

Vehicle fuel Absolute (l) 35,392 36,808 37,993

Vehicle fuel Relative (kWh/hl) 0.19 0.23 0.19

Diesel Absolute (l) 33,430 33,646 33,629

Diesel Relative (kWh/hl) 0.18 0.21 0.17

Gasoline Absolute (l) 1,962 3,162 4,365

Gasoline Relative (l/hl) 0.01 0.02 0.02

Year Electricity
Absolute kWh

Electricity
Relative  kWh/hl

2020 457,047.53 0.85

2021 585,703.00 1.3
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Responsible water use 

Water is a very precious commodity because it is 
essential for life and for carrying out our activity - 
but also because of  its limitations. Knowing this, 
we strive to use only the water that is essential, 
minding every drop.

This has resulted in setting ourselves an ambitious 
goal of  reducing our water resource consump-
tion by 23% by 2023, compared to 2020.

To this end, we are applying measures. Notable 
among these are the new drinking water treatment 
station at the Chiva centre, launched in 2021, and 
the new barrel washing facility planned for 2022 at 
the Hoya de Cadenas centre. These initiatives will 
allow us to reduce water, in addition to being more 
energy efficient.

Our water consumption at the Chiva bottling plant

Our water consumption at the Hoya de Cadenas estate

Consumption 2019 2020 2021

In absolute terms (m3) 59,601 59,450 63,982

In relative terms (m3/hl) 0.32 0.38 0.33

Consumption 2020 2021

In absolute terms (m3) 32,176 41,369

In relative terms (m3/hl) 0.08 0.06

The data show positive progress in terms of  
more responsible water use because, while the 
volume consumed in absolute terms at both 
plants has increased due to higher production,  
a reduction in relative terms can be seen. 
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Optimisation of raw materials and other materials 

We have focused on the materials necessary for packaging our  
products, applying measures to optimise them:

Warehouse management system and 
control of obsolete items.

Protecting and safeguarding  
packaging materials.

Product approval and sample  
approval prior to order.

On-line quality control and supervision to 
prevent the generation of subpar products.

Close collaboratio with our  
material suppliers.

Availability of a multidisciplinary technical 
team that strives for optimisation in our 

processes to reduce product losses, such as 
the breakage of glass containers.

As can be seen, the measures applied, as well as our advances to develop 
more sustainable packaging, are yielding results. In the case of  glass, its 
relative consumption was reduced by 25% in 2021, compared to 2019.

As for paper, we achieved a significant reduction in printed copies thanks 
to the commitment to the digitalisation of  processes, led by our IT team. 
Having an internal IT team allows us great flexibility when adapting our 
ERP (Enterprise Resource Planning) and other platforms we have develo-
ped ourselves to fit the needs of  our processes.

Glass consumption trend

Year Glass total consumtion
Bottles (kg)

kg glass / hl

2019 11,837,555 63.3

2020 9,973,105 63.1

2021 9,299,833 47.6
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“At Bodegas Vicente Gandía, we see digitalisation as a 
way to promote the improvement of our performance 
as a company, but also to obtain improvements in 
production and environmental management issues, as 
well as in internal communication”

Julián Ortiz
IT Director

Vicente Gandía, 
a long tradition of wine

Impulse, our path  
to sustainability People Planet Products

Sustainability Report 2021 | 59



Our paper consumption*

*The consumption at Hoya represents only 2.5% of  the total paper consumed between both plants, so it is not 
considered significant.

As can be seen, the ratio of  paper used 
shows a decreasing trend in recent years, with 
the relative consumption in 2021 being 26% 
lower than in 2019.

Consumtion 2019 2020 2021

Paper Absolute (sheets) 308,951 227,808 239,631

Paper Relative (sheets/hl) 1.65 1.44 1.23
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Advances in the  
circular economy

Every economic activity as we know it 
today is associated with waste genera-
tion to some extent. As we are aware of  
this and the associated environmental 
problems, at Bodegas Vicente Gandía, 
we carry out strict control of  waste 
generated, in addition to establishing 
different strategies for minimising it.

Over the course of  2021, we generated 535.3 
tons of  non-hazardous waste and 8.1 tons of  
hazardous waste at our Chiva plant, compared 
to 454.3 tons of  non-hazardous waste and 5.1 
tons of  hazardous waste in 2020. The volume 
of  waste grew due to the increase in production 
after recovering the level of  activity following an 
atypical year.

Taking the ratio of  waste per bottle generated 
into account, a 12.4% reduction of  the total 
waste produced was seen in 2021 compared to 
2020 due to the lower ratio of  non-hazardous 
waste. Hazardous waste numbers were somewhat 
higher in 2021, but this is not considered signifi-
cant since the cause was the one-time generation 
of  atypical waste due to specific situations.
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This increase in hazardous waste was mainly due 
to: the dismantling of  the old diesel fuel tank, the 
removal of  obdsolete chemicals from cleaning 
operations and the replacement of  obsolete 
electronic equipment due to the digitisation process, 
and the company’s adaptation to teleworking.

In the case of  Hoya de Cadenas, the total waste 
production was 11 tons in 2021, resulting in a 
relative volume of  0.017 kg per HL of  bottled 
wine, well below the ratio of  the Chiva plant.

The waste we generate is properly stored until 
it is removed by authorised managers.

According to the information provided by 
our managers, of  the total waste removed in 
2021, 95% was recovered, and only 5% ended 
up in the landfill. This data is of  special 
relevance to us since one of  our objectives is 
to improve the waste’s final destination with a 
zero-waste philosophy. 

Waste generated at our Chiva plant

Type of waste 2020 2021

Non-hazardous Absolute (t) 454.3 535.3

Non-hazardous Relative (kg / hl) 2.88 2.74

Hazardous Absolute (t) 5.1 8.1

Hazardous Relative (kg / hl) 0.03 0.04

Total waste Absolute (t) 459.4 543.4

Total waste Relative (kg / hl) 2.91 2.78

We have reduced the 
ratio of non-hazardous 
waste produced at our 
Chiva plant by 13.4% 
in 2021, compared  
to 2020.
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Circular economy in our packaging 

When evaluating our environmental elements, 
we took an approach to the product’s life by 
considering both direct and indirect aspects,  
so the selection and design of  packaging is  
one of  our lines of  work to increase our 
packaging’s sustainability. 

Measures to support the sustainability  
of our packaging

Our bottles are now 
lighter: we have gone 
from 427g in 2019 to 
402g in average weight.

Con un par Sauvignon 
Blanc, one of our  
wines with a bottle 
already made of 77.5% 
recycled glass.

We use continually lighter bottles, 
therefore using a smaller amount of glass. 
We have set out to increase the percentage 
of light wine bottles (less than 400 grams) 
to 80% by 2023. Currently, we have already 
reached 68%.

We have increased the percentage of  
recycled glass in our bottles. Some 45% 
of the average weight of our bottles is 
recycled. Our goal is to reach an average 
recycled weight of 70% by 2025.

We are integrating the use of recycled 
paper labels for new eco-friendly 
products, such as the new Organic 
Castillo de Liria.

We use boxes produced with raw 
cardboard to reduce the environmental 
impact stemming from the use of  
bleaching products. 

We choose paper and cardboard from 
certified responsible sources (FSC®) for 
some of our products. In 2021, 25% of  
our sources had an FSC® certification. We 
have the ambitious goal of getting 100% 
of our boxes from sustainable forest 
productions by 2025.
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RECYCLE YOUR MIRACLE 
Raising awareness among our consumers

To promote the circular economy and recycling at 
our facilities and beyond, we launched the “Recycle 
Your Miracle” campaign in 2021. Its objective was to 
extend the life of a bottle by reusing glass bottles, 
creating new objects with a purpose other than that 
for which they were created. The Miracle’s special 
design led us to choose it for this campaign. Design, 
creativity, and ecology came together in this contest.

The promotion offered €3,000 in prizes, and we 
raffled off five lots of El Miracle in cases with the 
three wines to winners chosen from among all the 
participants. We received great ideas to give our 
bottles a new life in return, and we shared these on 
our social media accounts and blog.

Ainhoa Guillén Jiménez

Carmelina Brito Muguerza

Maria Elena Martinez Tallo
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Increasingly sustainable 
viticulture

The wine sector is closely linked to the 
land, so at Bodegas Vicente Gandía, 
we are keenly aware that we can only 
continue to guarantee the quality of  our 
products by respecting the environment 
and conserving the natural resources we 
depend so heavily on.

In this regard, our viticulture has evolved in  
recent years to strike a balance between the  
necessary crop protection measures and  
biodiversity conservation.

To minimise this impact on crops and to protect 
biodiversity, we use more environmentally  
friendly measures.
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We are making progress in applying 
good agricultural practices 
and the best implementation of 
available technology through 
continual training and renovating 
agricultural equipment.

We incorporate sustainable 
agriculture practices: drip irrigation, 
biological pest control, using 
pruning leftovers to improve 
soil conditions, making our own 
compost, etc., so that the area’s 
productive activity can be resilient.

We carry out pre-pruning, 
pruning, and harvesting by 
environmentally friendly 
techniques, which prevent soil 
erosion and wear.

We produce our natural fertiliser, 
which we proximity composting 
to eliminate the use of chemical 
fertilisers. 

We have circular wastewater use, and 
we use the purified water for irrigation 
and sludge for creating compost.

We have developed a vineyard 
crop that strengthens the soil’s 
autochthonous varieties, such as 
the bobal, Monastrell, Moscatel, 
and Verdosilla grapes.

We use as few chemicals as possible 
and rely on biological protection 
techniques for soil disinfection and 
mechanical weed elimination.

We implement good agricultural 
practices in our vineyards to reduce 
the use of pesticides and fertilisers, 
thereby respecting the terroir and 
protecting biodiversity.

Measures for sustainable 
viticulture
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In this same line of  protecting and conserving biodiversity, 
we have detected a growing need among our consumers, with 
increasing demand for more organic and vegan products. This 
has led us to investigate the development of  new varieties and 
sources that meet these requirements. 

In 2021, we worked to obtain two new organic wines as part of  
our iconic Castillo de Liria brand: organic red Castillo de Liria and 
organic white Castillo de Liria.

“During the cultivation 
and harvesting process 
is when we put the 
most care into making 
sure everything is 
perfect, starting 
with the agricultural 
techniques we use”

Juan Vicente Montero
Head of  viticulture
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05

Products
The highest quality  
of  the products is a 
priority for us. 



PRODUCTS
Committed to food quality  
and safety
Food safety is fundamental to customer 
trust and is a responsibility that is shared 
between companies and within them. 

Therefore, our work follows strict standards that 
guarantee the quality and safety of  our products 
and have defined a Quality, Food Safety, and 
Sustainability Policy with the commitment of  
Senior Management.

After more than 15 years since the first BRC audit 
and 10 years since the first IFS audit, we have a 
solid system with a long history that has been con-
solidating all regulatory and regulatory changes, as 
well as the expectations, needs, and requirements 
of  our stakeholders.
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The worldwide recognition of IFS and BRC as a 
guarantee of  food quality is due to the rigour of  
the evaluation process and the high requirements in 
aspects related to:

• The management team’s commitment.

• HACCP (Hazard Analysis and Critical Control 
Points) Food Safety Plan.

• Food Safety and Quality Management 
System.

• Rules regarding facilities and equipment.

• Product and process control.

• Staff  requirements.

• The culture of  food safety and quality.

“Everything we do 
follows rigorous 
monitoring to guarantee 
the highest quality  
of our products at  
all times”

Juan Carlos Iranzo
Head of  Quality Control
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In this regard, the health inspections and all the DO and 
variety and vintage audits have also been satisfactorily 
passed in their entirety.

Logistically, we are one of  the few companies in the world 
to earn AEO certification as an Authorised Economic 
Operator. This seal ensures compliance with strict safety 
standards, legal regulations, and economic reliability. 

All of  our certifications related to Designations of  
Origin and Protected Geographical Indication, as 
well as variety and vintage, have been renewed for another 
year in 2021.

On the other hand, we renew the CAECV Organic 
Production certification from the Organic Agriculture 
Committee of  the Valencian Community for our organic 
wines annually; this authority oversees the verification of  
the production and labelling of  organic products obtained 
in our region. 

Finally, we have been recognised with the Tourism 
Quality Commitment (SICTED) for our Wine 
Tourism project, which aims to support projects to 
improve the quality of  tourist destinations. It is promo-
ted by the Secretary of  State for Tourism (SET), with 
the support of  the Spanish Federation of  Municipalities 
and Provinces (FEMP). In 2021, both our tourism seal 
of  quality and the advanced good practices seal for the 
prevention of  Covid-19 were renewed.
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Our certifications

INTERNATIONAL
(IFS, BRC)

EUROPEAN
(IGP, Designation of Origin (DO),  

Ecologic Production CAECV)

NATIONAL
(SICTED Tourism Quality 

Commitment)
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The support to configure our Quality Manage-
ment System and Food Safety in these standards 
has given us not only an international reference 
for customers and consumers but also an indis-
pensable tool for food safety assurance, process 
improvement, and customer satisfaction. This is 
reflected in the trend of  our monitoring indica-
tors, which show a very low level of  complaints 
(0.36% of  orders involving an incident in 2021).

This improvement in management is in addition 
to our commitment to producing high-end wines 
under the Valencia Protected Designation of  
Origin. To this end, we expanded our wine produc-
tion with the acquisition of  the Casa Gallur Estate 
in 2019, an exceptional spot where our Clos de 
Gallur, which was introduced at the beginning of  
2022, would be born. In 2020, we also started the 
ageing project in earthenware vessels, which would 
result in the Ceramic Monastrell wine, which was 
introduced in September 2021. 

The commitment we uphold in terms of  creating 
the highest-quality products is rewarded with the 
recognitions our wines receive every year.

“Our desire to ensure 
the highest quality of the 
products has been one of  
the keys that have allowed  
us to reach so many  
markets, competing with  
big international names”

Russell Burgess
Commercial Director of  Exports

Vicente Gandía, 
a long tradition of wine

Impulse, our path  
to sustainability People Planet Products

Sustainability Report 2021 | 73



AWARDS AND MEDALS

EL MIRACLE

1
Gold Medal

2022

Challenge 
International du Vin

2
Gold Medal

2021 - 2022

Mundus 
Vini

1
Gold Medal

2022

Winelovers Wine 
Awards

2
Gold Medal

2022

Berliner Wein 
Trophy

6
Gold Medal

2021 - 2022

Sakura 
awards

1
>90 Points

2022

Wine 
Enthusiast

2
Gold Medal

2022

International Wine & 
Spirits Competition

14
>90 Points

2020 - 2021

Guía La Semana 
Vitinicola

N/V N/V N/V N/V, 2019, 2021 2019, 2020 2017, 2018, 2020 2017, 2019 20192019

award-winning 
vintage
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1
Gold Medal

2022

Mundus 
Vini

5
>90 Points

2021 - 2022

Guía La Semana 
Vitinicola

3
Gold Medal

2021 - 2022

Berliner Wein 
Trophy

5
>90 Points

2021 - 2022

Sakura 
awards

NEBLA

AWARDS AND MEDALS

1
Gold Medal

2022

Wine 
Enthusiast

5
>90 Points

2020 - 2021

Guía La Semana 
Vitinicola

CEREMONIA

1
>90 Points

2020 - 2021

Guía La Semana 
Vitinicola

GENERACIÓN 1

2018, 2019, 2020 2020, 20212021 2019, 2020 2015, 2017 2019 201520202017

award-winning 
vintage
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1
Gold Medal

2021

Mundial de 
Tempranillo

21
>90 Points

2020 - 2021

Guía La Semana 
Vitinicola

2
Gold Medal

2021 

Sakura 
awards

2
Gold Medal

2021 - 2022

Berliner Wein 
Trophy

AWARDS AND MEDALS

HOYA DE CADENAS

N/V N/V N/VN/V, 2021 N/V, 2018 20192015, 2017201720202016 2019 2015, 2016, 
2017

award-winning 
vintage
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1
Gold Medal

2021

Sakura 
awards

1
Gold Medal

2022

Concours Mondial 
Bruxelles

1
Gold Medal

2021

USA Wine 
Ratings

2
Gold Medal

2022

Berliner Wein 
Trophy

6
>90 Points

2020 - 2021

Guía La Semana 
Vitinicola

2
>90 Points

2020 - 2021

Guía
Peñín

1
Gold Medal

2022

Challenge 
International du Vin

3
Gold Medal

2022

Concurso de vinos 
Real Casino Madrid

AWARDS AND MEDALS

VG TRILOGÍA BOBAL

2018, 2019, 2020 2019, 2020, 2021 2021

award-winning 
vintage
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1
Gold Medal

2022

Mundus 
Vini

5
Gold Medal

2021 - 2022

Sakura 
awards

1
Gold Medal

2022

Concours International 
des Cabernets

8
Gold Medal

2021

Guía La Semana 
Vitinicola

2
Gold Medal

2022

Berliner Wein 
Trophy

FINCA DEL MAR

1
>90 Points

2020 - 2021

Guía La Semana 
Vitinicola

OSTRAS PEDRÍN

N/V, 2021N/V, 2020 N/V, 2019, 202120172017201820192018 2021

AWARDS AND MEDALS

award-winning 
vintage
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2
>90 Points

2020 - 2021

Guía La Semana 
Vitinicola

2
>90 Points

2021

Guía La Semana 
Vitinicola

4
>90 Points

2020 - 2021

Guía La Semana 
Vitinicola

BO BOBAL ÚNICO BAHÍA ALTAEORA

3
>90 Points

2020 - 2021

Guía La Semana 
Vitinicola

CON UN PAR PUERTO ALICANTE

2
>90 Points

2020 - 2021

Guía La Semana 
Vitinicola

2018 2020 2018 2019, 2020 2020 2017 2020 2017 2019, 20202019

AWARDS AND MEDALS

award-winning 
vintage
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2
>90 Points

2020 - 2021

Guía La Semana 
Vitinicola

2
>90 Points

2021

Guía La Semana 
Vitinicola

1
Gold Medal

2022

Sakura 
Awards

MARQUÉS DE CHIVÉ FUSTANOVA CASTILLO DE LIRIA

1
>90 Points

2020

Guía La Semana 
Vitinicola

1
>90 Points

2021

Guía La Semana 
Vitinicola

2
>90 Points

2021

Guía La Semana 
Vitinicola

UVA PIRATA DOLMO RAIZA

N/V 2019 2016 2020 2018 2019 2020 2017

AWARDS AND MEDALS

award-winning 
vintage
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1
>90 Points

2022

Guía La Semana 
Vitinicola

1
90 Points

2022

Wine Advocat  
Robert Parker

CLOS DE GALLUR CERAMIC VEREMA

1
>90 Points

2022

Guía
Peñín

1
96 Points

2021

Guía La Semana 
Vitinicola

1
>90 Points

2022

Guía
Peñín

1
>90 Points

2022

Guía
Peñín

2019 2019 2020

AWARDS AND MEDALS

award-winning 
vintage
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We integrate innovation into 
our day-to-day work
Innovation has always gone hand-in-hand 
with our winery, and we are always working 
to offer new products that provide added 
value to customers, expand our selection, 
and allow us to meet the premises of  respect 
and environmental improvement that we 
have set forth.

“We have brands such 
as Hoya de Cadenas and 
Castillo de Liria, which 
are very well positioned 
throughout the country, 
thanks to their great value 
for money”

Evelio Mora
National Commercial Director
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Our 
innovation 

process

“Our ability to create 
innovative, customised 
products allows our 
customers to set 
themselves apart with 
value-added products”

Raúl Custodio
Director of  Strategy and Development

A focus on production 
processes, industry 
4.0, and the circular 
economy to optimise 
resources and improve 
productivity (0 losses,  
0 reprocesses,  
0 stoppages), as well as 
the adaptation of  our 
equipment to the needs 
of  new products.

Focus on 
sustainability, 

customisation, 
and product 

adaptation to market 
trends (recyclable 
packaging, vegan 
and organic wine, 

non-alcoholic  
wine, etc.).

Process 
innovation

Product 
innovation
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By the team of winemakers 
who develop liquid 
proposals, conducting 
tastings with the focus 
groups for the project.

By our quality and 
coordination team with 
plant engineers, who carry 
out the necessary tests to 
ensure the project’s success.

For process innovation, we have a multidiscipli-
nary technical team led by the plant engineer who 
is constantly working to achieve these challenges. 
Each project requires an individual look that con-
siders the unique features, complexity, design, and 
technical limitations. 

As for product innovation, we have a develop-
ment team made up of  winemakers, graphic desig-
ners, and project development management and 
purchasing department personnel who coordinate 
to establish and carry out the idea behind each 
new product we release on the market.

To support trend identification, risks and opportu-
nities, tools such as SWOT analysis, market survei-
llance and identification of  interested parties, and 
setting requirements and expectations are used. In 
addition, we regularly attend fairs and events in the 
sector to keep up to date with the latest news and 
advances in science.

The determination of  technical feasibility is  
always studied:

1

2

We regularly update 
our production 
equipment to achieve 
optimal efficiency 
within a technological 
framework that is 
environmentally 
responsible, 
economically beneficial, 
and suitable for 
employees.
Every year, we draw 
up an ambitious 
investment plan to 
keep the manufacturing 
equipment at our 
production centres at 
the cutting edge of 
technology.
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In this regard, we are working to continue adapting our products 
to the needs of  today’s society by seeking to innovate not only 
in the quality and selection of  our products but in how they are 
presented: in packaging that incorporates eco-design from their 
conception and that are therefore respectful throughout the 
entire life cycle: manufacturing, logistics, and the final processing. 
Therefore, we look for recycled materials that are responsibly 
sourced, lightweight, easily recyclable, etc.

The versatility of  our lines allows us to package in a wide variety 
of  formats and materials:

“I always look forward 
to the grape harvest, 
and I am still excited 
to seek out the 
complexity of a good 
wine every day”

José Hidalgo Camacho
Technical Director

Bag in Box in various volumes Aluminium bottles

Glass in various formats and volumes 
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OUR PRODUCTS

As a result of our 
product development 
team’s work, we were 
able to create 53 new 
products in 2021.

We have highlighted the 
most significant ones in 
this image.

Sparkling wines 
Sandara Moscato

Wine aged in earthenware 
vessels 

Ceramic

Non-alcoholic wine 
Cero Coma

Monastrell blanc de noirs 
Ceremonia

Verdejo rosé 
Nebla

Organic vegan wine 
Castillo de Liria organic
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In addition, to respond to our consumers’ demands, 
we wanted to go a step further by developing 
products in innovative packaging based on 
aluminium. It is a lighter, 100% recyclable 
container that is suitable for situations where glass 
would not be appropriate, such as at the beach or 
pool, in the mountains, or at outdoor events. 

Our products’ packaging in an aluminium bottle has 
had a whole research project behind it to ensure its 
quality.

Finally, in the framework of  the innovation and 
development area, we are working on a new 
bottling solution for wine products in sealed 
aluminium containers with screw caps, which 
can ensure high organoleptic properties for at 
least 18 months. This is 50% more than current 
products, which will allow us to achieve a quality 
that is comparable to products bottled in glass.

All these projects have been submitted to the 
Ministry of  Science and Innovation’s General 
Secretariat for Innovation.
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Committing to local products 

Part of  our Mediterranean essence 
would be lost if  we did not take local 
production and local supplier companies 
into account. 

Almost all of  our grape growers come from the 
Planes of  Utiel region in Valencia, less than 30 
kilometres away, providing us with more than 
77% of  the grapes we need every year.

The same is true of  our wine suppliers: some 
73% are located in the Valencian Community.

We also consider local options in selecting 
suppliers for packaging materials, 
association, and services like advertising, 
given their significance.

77.7% 
of  local grape  
suppliers

95.9% 
of  wine and 
oenological products 
of  national origin

86.7% 
of  locally sourced 
packaging  
materials

Localproviders 
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“We choose our collaborators with 
special care since the quality of the 
product and service offered by our 
suppliers is key to achieving the de-
sired result in our wines.

Therefore, we establish alliances with 
suppliers who have proven quality 
and reliability in order to achieve our 
common goals”

José María Busquets
Director of  Purchasing and Operations

Vicente Gandía, 
a long tradition of wine

Impulse, our path  
to sustainability People Planet Products

Sustainability Report 2021 | 89



Appendices



APPENDICES

APPENDIX I. Strategic alliances 

To achieve our goals, we have a  
network of  alliances in various sectors 
with various actors that enable us to  
generate synergies. 

This way, we enrich our knowledge and skills 
to address increasingly ambitious commitments 
and work together to make them a reality.

FEV (Spanish Wine 
Federation) 

We belong to 
this association, 
which promotes 

competitiveness and 
sustainability in the 
wine sector, as well 

as wine consumption 
in moderation.

Club Marketing del 
Mediterráneo (CMM)  

This association 
offers us a 

meeting point 
with professionals, 

brands, and 
marketing providers 
from the Valencian 

Community.

Cámara 
de comercio  

We are members of this 
entity’s Business Club, 

and we count on its 
support to strengthen 
our development as a 
company, thanks to its 
advice to improve the 

competitiveness of  
our winery.

Ruta del vino 
Utiel-Requena  

An alliance 
through which 

we promote the 
tourist potential of 
this region, which 
has been linked  
to wine culture  
for millennia.

Ecovidrio 

Through this alliance, 
we have the support 
needed to promote 
glass recycling and 

implement measures 
that help us improve 
the eco-design of our 

glass bottles.

Sedex 

One of the world’s 
leading providers 
of ethical trade 

services; we 
work with them 
to improve the 

working conditions 
of our supply chain.

Wine in Moderation  

Through this 
alliance, we 

promote moderate 
consumption of 

our wines and the 
sustainability of 
wine culture as a 

representative part 
of our culture.

Tierra Bobal  

We are members of 
this entity’s Business 
Club, and we count 

on its support to 
strengthen our 

development as a 
company, thanks to 

its advice to improve 
the competitiveness 

of our winery.
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APPENDIX II. GRI Table

GRI Indicator (2016) Description Location / Direct response Related SDGs

102 GENERAL CONTENTS

Organisation profile

102-1 Name of the organisation Vicente Gandía Pla, S.A.

102-2 Activities, brands, products, and services https://www.vicentegandia.es/

102-3 Headquarters location 1.1. Our story

102-4 Operations location 1.1. Our story

102-6 Markets served 1.1. Our story

102-7 Organisation size 1.2. 2021 in numbers

102-8 Information about employees and other workers 3.1. We rely on a committed team 3, 5, 8

102-9 Supply chain 5.3. Committing to local products 12

102-12 External initiatives
3.3. We support progress in our community
3.4. Promotion of well-being and healthy living 1, 2, 3, 4, 8, 10

Strategy

102-14 Statement from senior executives responsible for 
decision-making Letter from the General Director

102-15 Main impacts, risks, and opportunities 2. Impulse, our path to sustainability
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GRI Indicator (2016) Description Location / Direct response Related SDGs

Ethics and integrity

102-16 Values, principles, standards, and norms of conduct 1.1. We work ethically and responsibly

102-17 Advisory mechanisms and ethical concerns 1.1. We work ethically and responsibly

Governance

102-21 Consulting stakeholders on economic, 
environmental, and social issues 1.3. We listen to our stakeholders 17

Stakeholder Participation

102-42 Identification and selection of stakeholders 1.3. We listen to our stakeholders 17

102-42 Approach for stakeholder engagement 1.3. We listen to our stakeholders 17

102-44 Key issues and concerns mentioned 1.3. We listen to our stakeholders 17

Reporting practices

102-47 List of material topics 1.3. We listen to our stakeholders

102-50 Period covered by the report January 1 - December 31, 2021

102-52 Reporting cycle Annual

102-53 Contact for questions about the report Laia Esteve, Director of Quality and Sustainability 
(lesteve@vicentegandia.com)

102-55 GRI table of contents GRI Table
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GRI Indicator (2016) Description Location / Direct response Related SDGs

102-56 External verification This Sustainability Report 2021 has not been 
externally verified

103 MANAGEMENT APPROACH

103-2 The management approach and its components 2. Impulse, our path to sustainability

103-3 Evaluation of the management approach 2. Impulse, our path to sustainability

201 ECONOMIC PERFORMANCE

201-1 Direct economic value generated and distributed 1.2. 2021 in numbers

203 INDIRECT ECONOMIC IMPACTS

203-1 Investments in infrastructure and supported services
1.2. 2021 in figures
3.3. We support progress in our community 9

203-2 Significant indirect economic impacts 1.2. 2021 in numbers

204 PROCUREMENT PRACTICES

204-1 Proportion of spending on local suppliers 5.3. Committing to local products 12

301 MATERIALS

301-1 Materials used by weight or volume 4.3. Responsible use of resources 12

301-2 Recycled inputs 4.4. Advances in circular economy 12

301-3 Reused products and packaging materials 4.4. Advances in circular economy 12
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GRI Indicator (2016) Description Location / Direct response Related SDGs

302 ENERGY

302-1 Energy consumption within the organisation 4.3. Responsible use of resources 7

302-3 Energy intensity 4.3. Responsible use of resources 7

302-4 Reduction of energy consumption 4.3. Responsible use of resources 7

303 WATER AND EFFLUENTS (2018)

303-5 Water consumption 4.3. Responsible use of resources 6

304 BIODIVERSITY

304-2 Significant impacts of activities, products, and 
services on biodiversity 4.5. Increasingly sustainable viticulture 15

305 EMISSIONS

305-1 Direct GHG emissions (scope 1) 4.2. We are making progress toward decarbonising 
our activity 13

305-2 Indirect GHG emissions (scope 2) 4.2. We are making progress toward decarbonising 
our activity 13

305-4 Intensity of GHG emissions 4.2. We are making progress toward decarbonising 
our activity 13

305-5 Reduction of GHG emissions 4.2. We are making progress toward decarbonising 
our activity 13
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GRI Indicator (2016) Description Location / Direct response Related SDGs

306 WASTE (2020)

306-1 Waste generation and significant waste-related 
impacts 4.4. Advances in circular economy 12

306-2 Management of significant impacts related to waste 4.4. Advances in circular economy 12

306-3 Waste generated 4.4. Advances in circular economy 12

307 ENVIRONMENTAL COMPLIANCE

307-1 Non-compliance with environmental regulations  
and legislation No significant fines were received in 2021

308 ENVIRONMENTAL ASSESSMENT OF SUPPLIERS

308-2 Negative environmental impacts in the supply  
chain and measures taken No such environmental impact occurred

403 OCCUPATIONAL HEALTH AND SAFETY (2018)

403-1 Occupational health and safety management system 3.2. We take care of our people and train them 3, 8

403-2 Hazard identification, risk assessment, and incident 
investigation 3.2. We take care of our people and train them 3, 8

403-3 Workplace health services 3.2. We take care of our people and train them 3, 8

403-4 Worker participation, consultation, and 
communication on occupational health and safety 3.2. We take care of our people and train them 3, 8
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GRI Indicator (2016) Description Location / Direct response Related SDGs

403-5 Training workers about health and safety at work 3.2. We take care of our people and train them 3, 8
403-6 Promoting workers’ health 3.2. We take care of our people and train them 3, 8

404 TRAINING AND EDUCATION

404-2 Programs to improve employees’ skills and transition 
assistance programs 3.2. We take care of our people and train them 4, 8

406 NON-DISCRIMINATION

406-1 Programs to improve employees’ skills and transition 
assistance programs 3.2. We take care of our people and train them 5

412 HUMAN RIGHTS ASSESSMENT

412-1 Operations subject to human rights impact 
assessments or reviews No such impact has occurred 10

413 LOCAL COMMUNITIES

413-1 Operations with local community participation, 
impact assessments, and development programs 3.3. We support progress in our community 12

416 CUSTOMER HEALTH AND SAFETY

416-1 Assessing the health and safety impacts of the 
categories of products or services

3.4. We promote well-being and healthy living 
5.1. Committed to food quality and safety 3

417 MARKETING AND LABELING

417-1 Requirements for information and labelling of 
products and services  3.4. We promote well-being and healthy living 3
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GRI Indicator (2016) Description Location / Direct response Related SDGs

418 CUSTOMER PRIVACY

418-1 Substantiated claims regarding customer privacy 
violations and loss of customer data None in 2021

419 SOCIO-ECONOMIC COMPLIANCE

419-1 Non-compliance with laws and regulations in the 
social and economic spheres None in 2021
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